
Selection Process for Proposed Products
Selection criteria

Weighting / Selection criteria
Required minimum quota:

Regular 30,00 30,00 60,00 30,00 10,00 40,00 100,00
Speciality 45,00 30,00 75,00 15,00 10,00 25,00 100,00
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SRP: Suggested retail price
GST: Goods and Services Tax 

3- Financial performance:
Merchandising, promotion, and 
additional revenue

2- Market knowledge, 
reputation and sales 
forecast

1- Quality-
price 
ratio

Mise à jour - 15 mars 2006 Société des alcools du Québec


