
Selection criteria

1- Financial performance 2- Notoriety 3- Sustainable 
development 4- Qualitative aspects

Specialty 2,5 - 5,0 7,5 25,0 5,0 2,5 - - 32,5 5,0 45,0 20,0 30,0 - 5,0 55,0 100,0
Regular 15,0 5,0 - 20,0 10,0 5,0 3,0 2,0 - 20,0 5,0 45,0 5,0 35,0 10,0 5,0 55,0 100,0
Regular Spirits 15,0 5,0 - 20,0 3,0 10,0 10,0 2,0 10,0 35,0 5,0 60,0 5,0 15,0 15,0 5,0 40,0 100,0
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